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MAJORITY OF CANADIANS SKEPTICAL OF CORPORATE
CLAIMS OF CARBON NEUTRALITY

“We’re seeing more companies jumping on the carbon neutral marketing
bandwagon but barely changing their practices.”

For Immediate Release:

January 31, 2008, Vancouver - Qnly one per cent of Gradiians say they strongly trust corrpeniesCilains thet
their produds or pradtices are carbon newitral, while 57 per cent of Gnadians say they do nat trust cormpenies
dairs of carbon neutrality acoording to a newPollara poll released next week as part of Market Initiative® new
report on merket trends and environmental integrity in the paper and publishing industries.

Q\ proliferation of conpanies are using Garbon neutralGschenes to buy their way into consumersChearts without
taking steps to actually reduce carbon, which is what the planet needs, Osays Niodle Roroft exeautive director of
environmental group Merkets Initiative. e good news is thet these: big dains with little action are not convindng
Ganadian consumers.O

She added part of the consumer distrust arises because conpanies often pay for offsets but continue business as
usud.

Athough there is alot of conjecture about the term @arbon neutralQit was the NewQdord Arerican Dictionary®
Viérd of the Year for 2006. It refers to zero tatd carbon released by balancing the amount of carbon released with
the amount sequestered or offset. However, there is no slandard body governing carbon neutral dains, which mekes
aredible acoounting difficut.

(he resuits showthet while Gnadians have a high level of anereness and concern about carbon neutrlity,
conanies have along way to go to win consumers trust thet they@e redlly taking the adtions that Ganadians
eped," said Robert Hutton, Executive Moe-President Pollara Srategic Insights

rmpanies like Ar Gnada and organizations like The Vétican have launched high profile merketing initistives about
their offsetting progras in tree planting with seerringly little ather conarete action. The science is doubtful about the
efficacy of tree planting offsets, as the carbon loss that results fromlogging carbon rich dd growth forests such as
Gnada® Boredl forest is nat offset by planting seedlings, even after decadkes.

Likewise, Rolling Sone announced in 2007 thet it was the first megeazine to use carbon neutral paper. Thiswes in
Spite of the fact the paper itsdlf lacked any low carbon features like recyded content and consisted only of 100 per
cent virgin fibre. Inthis case, the daimof @arbon neutralGaocounted only for energy reduction measures & the mill
and offsets purchased for the energy used to produce the paper.

More inforrretion on the pall will be released next week as part of Market Initistive® newreport on merket trends and
environmental integrity in the paper and publishing industries. Merkets Initigtive comrissioned Pollara, a netional
opinion research firmto conduct an online suney focused on paper, corporate behavior and the environent to
2,271 Gnadians aged 18 and over. The survey was condudied fromNoverrber Sth to Novermber 13th, 2007.
Resuits are considered aoourate to +2.1%, nineteen times out of twernty.
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PROTECTING ANCIENT FORESTS. CREATING NEW MARKETS.



